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In recent years the development of vertical B2C e-commerce is very rapid, but 
most of the small and medium enterprises meet the limitation of capital. Financing has 
been a bottleneck restricting the development of small and medium-sized enterprises. 
As a new type of financing model, supply chain finance provides a new way to solve 
the financing problem of small and medium-sized enterprises. However, commercial 
banks can not accurately and accurately measure the credit risk of supply chain 
finance based on B2C e-commerce enterprises. As a result, the actual release of the 
loan from banks is very small.  
Most of the existing research is a separate study of supply chain finance or credit 
risk assessment. Some people grasp the above two aspects to study the credit risk of 
supply chain finance, but the research about the risk assessment of supply chain 
finance based on e-commerce is very small. Therefore, it is of some research value to 
combine the online characteristics of e-commerce, the supply chain characteristics of 
supply chain finance and the credit risk assessment of enterprises. 
Based on the research of vertical B2C e-commerce, supply chain finance and 
credit risk, this paper constructs an effective financial credit risk assessment system 
based on vertical e-commerce enterprises to solve the dilemma: banks can not 
objectively assess the credit risk. By doing so the overall competitiveness of the 
supply chain will be enhanced. 
This paper analyzes and summarizes the relationship among vertical B2C e-
commerce, supply chain finance, credit risk and the related research at home and 
abroad. Based on the logit model, this paper makes an empirical study on the 
evaluation of credit risk about supply chain finance based on the vertical B2C e-
commerce enterprises and uses the new three-board enterprise data to analyze the 
credit risk evaluation system. The credit risk assessment system of supply chain 
finance on the base of vertical B2C e-commerce enterprises constructed in this paper 
is reasonable, objective and effective to evaluate the credit risk of supply chain 














small and medium-sized enterprises in the supply chain and commercial banks in the 
market and provide reference for the research of follow-up related fields. 
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台上。根据中国电子商务报告，2015 年中国网络购物市场交易规模为 3.8 万亿
元，其中 B2C 占比达到 51.9%，天猫以 57.8%的市场份额占据 B2C 市场第一，





























































































































第 1 章，绪论，主要对垂直型 B2C 企业供应链金融在国内发展的背景进行
论述，并对供应链金融的信用风险评估的意义进行阐述。 
第 2 章，文献综述，阐述了垂直型 B2C 电子商务、供应链金融、信用风险
基本概念，论述了国内外学者对供应链金融和信用风险的相关研究，并就国内
外学者对供应链金融及其信用风险评价的相关研究进行了系统分析和总结，深
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第 2 章 文献综述 





















间电子商务（Business to Business，即 B2B）、企业与消费者间电子商务
（Business to Consumer，即 B2C）、消费者间电子商务（Consumer to 
Consumer，即 C2C）、企业与政府间电子商务（Business to Government，即
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